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The body of this report:

Get ready to dissect the ranking factors, or jump to the sections
you're most interested in.

> Chapter 1: Site-wide ranking factors: (Topical Authority, Site Authority, Brand Strength) 3-26
> Chapter 2: On-page ranking factors (Coming Soon) 8
> Chapter 3: User behavior ranking factors (Coming Soon) ﬁ
> Chapter 4: Off-page ranking factors (Coming Soon) e
> Chapter 5: Local ranking factors (Coming Soon) e
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Site-wide factors > Topical authority

1.1
Topical Authority

SEO professionals have long debated the concept of topical
authority and its existence within Google's algorithms.
According to current understanding and known ranking factors,
topical authority evaluates a website's content based on its
depth, breadth, and expertise in covering a specific topic or
knowledge domain.
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Topical Authority

Site-wide factors > Topical authority

DEFINITION

Topical authority is a measure of a website's perceived
expertise and credibility in a specific subject area or niche. It
shows how well a site covers a particular topic, providing
comprehensive and valuable information to users.

Topical authority aims to quantify how authoritative and
comprehensive a site's content is within its chosen niche or entity.
It goes beyond simply counting keywords or backlinks.

Topical Authority ranking signals:

-> Site Focus Score: Measures how much a site is focused on a
specific topic.

—> Site Radius: Measures how closely individual page topics align
with the overall site’s topical focus. In simpler terms, Google
determines a central theme for your website, then evaluates
how well each page fits that theme.

- Site Embeddings: Compressed representations of site/page
content in vector space, assigning a topic to the site.

—> Connectedness: Represents how much the entity is
connected/related to other entities in the document. This signal
influences the topicality score but is not completely aligned
with it.
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Topical Authority

Site-wide factors > Topical authority

Topical Authority ranking signals (cont.):

-> DocScore: Measures how well the document scores for the
entity, serving as a relative ranking signal between different
documents for an entity.

- Normalized Topicality: Refers to a normalized representation
of the topicality score in the range [0, 1], representing the
proportion of the document that talks about the entity.

—> Relevance Score: Generated by a machine learning entity
classifier, similar to topicality but ML-based.
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Topical Authority: The data speaks

Site-wide factors > Topical authority

FOLLOW THE EXPERT: {1 SURFER

The data team at Surfer set out to demonstrate that websites
that cover one topic comprehensively have an advantage in the
search results when compared to sites that cover many topics.
The underlying assumption was that even smaller websites can
outrank larger sites if they focus their efforts on a single,
clearly-defined topic.

Mean Topic Performance vs TA on remaining topics
All US keywords | topical maps included: 9 | domains: 515
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Topical Authority

The above data demonstrates a correlation between the Topical
Authority Score and keyword position. This graph shows that
small, medium, and large domains that cover one topic
consistently have better positions and higher authority.
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Topical Authority: The data speaks

Site-wide factors > Topical authority

Here is another look at the same data:

All US keywords | topical maps included: 9 | domains: 515
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po 375 ® very large | >=10M
2 Domain Consistency with Topical Map
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Topical Authority

For example, despite Forbes' extensive content on digital nomads,
data indicates that in this niche, more specialized websites with
consistent content outperform Forbes in top 3 rankings, even
while ranking for fewer keywords overall.

Niche: Digital Nomads | domains: 6
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Topical Authority Domain Consistency Keywords Rank Keywords #Top3 Keywords #Top10 Keywords
with Niche Position Score Coverage
Domain | Domain Size
I forbes.com | 5,335,755 I worldpackers.com | 25,948
[ nomadsembassy.com | 716 I expertvagabond.com | 17,689
@ nomadgirl.co | 1,329 I citizenremote.com | 1,940
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Topical authority SEO takeaways

Site-wide factors > Topical authority

Google analyzes your entire site's content to
determine its primary subject matter, creating a
comprehensive topical profile. It then assesses how
each individual page supports or deviates from this
central theme.

When planning or optimizing a site, you should:

e Conduct thorough research and focus on topically
relevant content

e |Incorporate a clear topical hierarchy into your site
architecture

FOLLOW THE EXPERT:

According to Jakub Sadowski, the data shows that specialized
single-topic websites outperform large, multi-topic websites
like Forbes, even if they rank for fewer keywords. This suggests
that if you want to beat a bigger site like Forbes, you should
consistently create content that focuses on a single topic.

Jakub Sadowski
Surfer, Product Manager
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How to build topical authority

Site-wide factors > Topical authority

Topical authority refers to the expertise and credibility of a website in
a particular topic or knowledge domain. Google patents and
industry research indicate that the best way to achieve topical
authority is to cover your chosen topic more thoroughly than your
competitors by creating content that answers as many user intents
as possible.

However, quantity alone isn't sufficient. You must develop a clear
topical hierarchy reflected in your:

e URL structure

e Internal linking

e Breadcrumb navigation

e Main menu organization

Home Page .
Main Topic Pages . . . U
1

R R [

Sub-Topic Pages R 6B |
EgE EEE B

i i ’

il 588 EEE

This structured approach helps both search engines and users to
understand:

e What content your site covers

e How your content is structured, including topics and subtopics
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Building topical authority with Similarweb

Site-wide factors > Topical authority

Find all the keywords in your niche

Method #1: There are two ways to find a comprehensive
list of niche-related keywords:

Use the Similarweb Keyword Generator

Enter a seed keyword into the Similarweb Keyword
Generator to see a comprehensive list of keywords. Once
you have your comprehensive list, use filters to zero in on
the best keywords for your site.

You can then expand your keyword lists using the:
e Related Keywords report
e Questions Queries report

Keyword Generator (S 0 f Worldwide
8,686 964,757
Any CPC Any Volume Any Difficulty Any Keyword Intent
xS
v lume y Trend ick Searches
1 241K 32.5K 74 — $1.46 W en.wikipedia.or
tubidinn beIES
2 3.8K 337K |||.|I|I|||I 87% —— 45 NFO $0.88 & newyorker.com
3 19.8K 2.9K 83% n— 49 wro $0.91 verywellmind.com
Lol &) verywellm
. 18.2K 29.2K 75%  — 69 INFO $0.53 arents.com
alllintlin 9 »
14.8K 9K 88%  nE— 64 NFo $0.85 W de.wikipedi
Jilnnll e wikipedia.org
6 aising hell: a demon's guide to pa 13.8K 64 I I N/A # webtoor
12.8K 4.6K 85 — S0 nt:
T[T @) -
11.6K 7K 32 =] 40 - $1.23 servicesaus! tralia.gov.au
|ll|ll"||ll » o
11.2K 5K lI 84% e— $0.18 € facebook.com
nealllaaa Baaa
10 authoritarian parenting 9.9K 15.6K I|I|||II|I|| 86%  nE— 47 Fo $0.99 @ businessinsider.
1 e enting 9.4K 12.5K I 78% e— 4 Fo $0.61 verywellmind.com
il @ very
12 arenting clas: 8.9K 46K .II.-.:l-"l 70%  — 32 Loca $232 (3 onlineparentingprograms.c
13 authoritative pa g style 8.8K 51K 70%  nE—— 49 INFO $0.68 verywel "
t 5. ".""""I @ verywellmind.com
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Building topical authority with Similarweb

Site-wide factors > Topical authority

Method #2: Use the Similarweb competitor analysis tools
Since SEO is competitive by its very nature, you should
examine the keywords your most successful competitors
are targeting.

By using the Similarweb Keyword Gap tool, you'll get a
clear picture of the keywords the top sites in your niche
are targeting.

Search Terms (7,495) Traffic \, KD Intent Competitive Traffic Share Volume CPC | OrganicvsPaid | Position ( SERP
e backpack 12.4K " S ® 8 TRANSAC.  NAV a 79,870 $0.48 = 1
climbing shoes 8.8K 0.36 ® 14 TRANSAC [ 77.2%  163% 19,400 $0.70 ———— g @
6.6K 0.2 44 s vy TR 250,650 $168 ® e (o)
best trail running s 46K 0.19 36 TRANSAC [24.4%; 11,320 $1.03 = 1
pat 4.4K 18 ® 389 NAV [ 643% | 912,590 $0.70 ¢t e7
patagonia better s 4.3K " 8 & 2 [ 63.7% [36.3% | 360 $1.20 =—
hiking pants 4K 0.1 32 TRANSAC. 16,980 $127 =— @ ®
hiking shoes 4K 0.16 39 TRANSAC [ s71% & 30,180 $1.18  e— i @
oad bike 34K 0.14 M TRANSAC L 100% ] 28,960 $0.86  E— oo
ka bondi 8 3.2k 0.13 24 TRANSAC [ 9%6.6% | 137,300 $1.49 = o4 @
camping checklist 31K 0.13 44 wro ST 6,010 $0.22 ——
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Building topical authority with Similarweb (cont.)

Site-wide factors > Topical authority

@ Structure your keywords
Just having a comprehensive list of keywords is not enough. Your
next crucial step is to build out a topical hierarchy of keywords.

Step 1: Sort your keywords into broad categories

Using your keyword list, sort your keywords into broad categories.
For example, if you are researching the topic of online marketing,
your broad categories might be:

Affiliate marketing Digital marketing SEO

Content marketing Social media marketing PPC

Think of these broad categories as the subcategories.
You can use them to define your URL folder structure.

Topic Clusters

\ .
0 Pillar Content \\.

a5

¢ similarweb

Step 2: Divide categories into clusters

Now that you have a list of keywords sorted by category, each
keyword list should be sorted into topical clusters.

Using the online marketing niche mentioned above, let’s break down
the SEO category further based on SEO keywords:

SEO tools Keyword research ~ Backlinks

On-page SEO  Off-page SEO
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Building topical authority with Similarweb (cont.)

Site-wide factors > Topical authority

Divide terms by search intent

Since people are unique, they tend to find many ways to search for
the same thing. The result is you are likely to find many keywords
with the same user intent. Group all keywords that have the same
intent together. This will ensure you don't create duplicate content.

For instance:

e Things to do in Paris
e Top Paris activities

e Best things to do in Paris

top paris activities X

Tripadvisor

https:/fwvw fripadvisor.com
THE 15 BEST Things to Do in Paris (2024)
Top Attractions in Paris - 1. Eiffel Tower - 142,836. Points of Interest & Landmarks - 2
Louvre Museum - 103,183. Points of Interest & Landmarks - 3. Musée d

lle-de-France > Paris  §

Condé Nast Traveler
https:/iwwve.cntraveler.com
48 Best Things to Do in Paris
28 Jun 2024 — The 48 Best Things to Do in Paris ; The Arc de Triomphe and Place
Charles de Gaulle. Paris. Getty. activity. Arc de Triomphe ; Palais Royal Paris

Destination Guides }

Lonely Planet
hitps:/iww
Top 13 things you can only do in Paris
17 Jun 2024 — Top 13 things you can only do in Paris - 1. Have dinner on the Seine
imagined by Michelin-star chefs - 2. Enjoy a picnic with a view of Notre-Dame.

nelyplanet.com s ... » France > Paris

Time Out

hitps:/iwviw timeout.com » paris > best-things-to-do-in-
The 50 best things to do in Paris right now
27 Feb 2024 — 1. Eat at insanely stylish neo-bistro Septime - 2. Double up at the
Palais de Tokyo and Musée d'Art Modeme - 3. Tour the Latin Quarter's arthouse

Earth Trekkers

hitps:/fwww earthtrekkers.com » paris-bucket-list-best-e
Paris Bucket List: 40 Epic Things to Do in Paris
21 Jul 2024 — Paris Bucket List. Best things to do in Paris: Eiffel Tower, Montmartre
Nortre Dame, Arc de Triomphe, Louvre, Musee d'Orsay,

things to do in paris X

Tripadvisor
@ https:/iwww tripadvisor. com
THE 15 BEST Things to Do in Paris (2024)

Top Attractions in Paris - 1. Eiffel Tower - 142,836. Points of Interest & Landmarks - 2
Louvre Museum - 103,183. Points of Interest & Landmarks - 3. Musée d'

> lle-de-France > Paris  }

Condé Nast Traveler

hitps:/fwwew.cntraveler.com > ... » Destination Guides
48 Best Things to Do in Paris
28 Jun 2024 — The 48 Best Things to Do in Paris - Jardin du Luxembourg - La
Galerie Dior - Grand Palais - Bibliothéque Nationale de France - Richelieu

Time Out
hitps:/iwvew timeout.com » paris » best-things-to-do-in-.

The 50 best things to do in Paris right now

27 Feb 2024 — Our Paris editors have rounded up the top things to do in Paris right

now, from romantic attractions to restaurants

Earth Trekkers

hitps: /fwvew. earthtrekkers.com » paris-bucket-list-best. §
Paris Bucket List: 40 Epic Things to Do in Paris
21 Jul 2024 — Best Things to Do in Paris - 1. Eiffel Tower - 2. The Louvre - 3. Walk
Along the Champs-Elysées - 4. Arc de Triomphe - 5. ile de la Cité - 6

Lonely Pl
https:/iv
Top 13 things you can only do in Paris
17 Jun 2024 — The French capital has it all, from world-famous museums and flea
markets to haute cuisine and cooking schools. Here are the best things to

t
onelyplanet.com France > Paris }

Create a content plan

With your keywords segmented into topics, subtopics, and clusters,
create a content plan targeting one cluster at a time. Start with
low-competition clusters to achieve quick traffic wins and build
your site's topical authority.

¢ similarweb
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Site-wide factors > Site authority

1.2
Site Authority

Site authority metrics have been a known factor in SEO for some
time, as Google uses site-wide metrics to adjust rankings during
Core updates. While backlinks have long been recognized as a
content quality signal, we also see backlinks as part of the
site-wide quality metrics. In this section, we cover some of the
interesting site authority metrics we found.
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Site Authority

Site-wide factors > Site authority

DEFINITION

Site Authority is a metric that impacts a website's ability to
rank relevant content in organic search results within its market
niche.

Site Authority ranking signals:

=> SiteLinkOut: Measures the quality and relevance of all the site's
outbound links to establish if the site links out to reputable
external sources.

-> SiteLinklIn: Measures links from other authoritative sources.
These inbound links can enhance the site’s authority and
improve its search engine rankings.

- SitePR (PageRank): Measures the site’s importance based on
the number of quality links pointing to it.

- Site Quality Standard Deviation (Stddev): Is a site authority
signal that evaluates whether a site has consistent quality
across its pages.

=> Racter Score: Measures the quality of automatically generated
content on the site.
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Site Authority: The data speaks

Site-wide factors > Site authority

FOLLOW THE EXPERT:

According to Andreas Voniatis: Google SERP #1 rankings
generally increase with every unit increase in Site Authority.
This relationship is exponential—higher Site Authority yields
disproportionately larger ranking benefits, especially at the

upper end of the scale.

400
@
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30.00% 40.00% 50.00% 60.00% 70.00% 80.00%

Site Authority

Andreas Voniatis
Artios
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Site Authority: The data speaks

Site-wide factors > Site authority

We see the same pattern repeat in almost any industry.
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Site Authority SEO takeaways

Site-wide factors > Site authority

To improve your site's quality scores, carefully assess
your outbound links when creating content. In many
organizations your Your editorial team can manage
outbound links, while your SEO team monitors their
performance and impact.

° To maximize the benefits of inbound links, focus on
acquiring them from high-quality domains. This means
taking a quality over quantity approach, including
sources like newsjacking and digital PR.

° Optimize content across your entire website.
Low-quality content in any section can impact the
site’'s overall quality assessment. This means working
with your editorial team to audit content periodically.

O The Racter score suggests that Al-generated content
can be used effectively if it meets high-quality
standards. This involves comparing Al-generated
content with top-performing Google results for your
target keywords.
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How to build site authority in three easy steps

Site-wide factors > Site authority

You can build or boost your site authority by building high
quality links:

@ Analyze competitors’ backlinks in your niche:

|ldentify websites that frequently link to multiple competitors.
These sites are more likely to link to your content as well, given
their history of referencing resources in your field.

Analyzing your competitor’s link profiles with Similarweb

Computers Electronics and ..

Identify your main competitors ® notion.sc Computers Electronics and .
The Similarweb Similar Sites report T Computers Electronicsand ..
will show your closest competitors

A ) F figma Computers Electronics and ..
by analyzing audience, keywords,
and ”nks @ calend! Computers Electronics and .
@ upwork.con Computers Electronics and ..
. . epe 0
Find your best link opportunities = : :

Spot sites that link multiple times -
to your competitors. These are your i
best quick win opportunities.

13 Best Cellulite Creams, Tested and Reviewed for 20...

3 Browse Over 160 July 4th Sales to Shop This Weeken...

Analyze your highest performing
URLs 2 Thels Bgst Sunburn Relief Product

Using the URL filter, you can see all e
the URLs linking to pages that have

earned the most backlinks.

The 14 Best Sunburn Relief Product

6 The 14 Best Sunburn Relief Product
healtt t tv/best-sunt o

- 20 Best Acne Body Washes for Bacne and Breakouts i...
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How to easily build site authority

Site-wide factors > Site authority

e Create valuable linkable assets:

Based on your analysis, try to understand which assets
acquire the most links. Are they free tools, data
visualizations, or informative content? Identify patterns
in what others consistently link to, then create superior
versions of these assets.

Find URLs with a large volume of links Backlink pages

Using the Similarweb Backlink Pages

report, apply the Target URL filter to 444 219
identify URLs that have attracted the S i
most links.

URLS including "https://www.monzo.com/" only @ New

Referring page title & url

Two Factor Auth List M
dgita o-facto

2 Two Factor Auth List M

Two Factor Auth List M
u2831317.ct.sendarid.net/wi/click? 2 04

Analyze the content

Click through to the URL to identify
key elements that make the page
engaging—like unique data, in-depth
research, or interactive features.
Reverse engineer these insights to
create your own content with similar
qualities, ensuring it stands out,
offers value, and encourages natural
backlinks.
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Site-wide factors > Brand strength

1.3
Brand Strength

One standout from the Google leak is that to do well in search,
building a brand matters. This means search marketing has
changed its nature. It used to be a discovery engine that could
be used to build up other channels. But now, people find you on
other channels, prefer your content in search, and give you a
boost in search. In other words, other marketing channels can
boost your organic traffic.

“For most small and medium businesses and newer
creators/publishers, SEQ is likely to show poor results until
you've established credibility, navigational demand, and a
strong reputation among a sizable audience.”

‘ ‘ Rand Fishkin,
Founder SparkToro
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Brand strength

Site-wide factors > Brand strength

DEFINITION

Brand Authority is a signal used to promote authoritative
brands. It's derived from quality metrics that include:

e Branded queries

e Quality and trust

e Engagement

Brand Authority ranking signals:

- Brand Query Factor: Measures how often a brand is queried.
Higher brand query frequency can lead to better rankings for
branded searches.

—> Brand Trust Factor: Measures the trustworthiness of a brand
based on various quality and trust signals. Higher trust factors
can lead to better rankings.

—> Brand Engagement Metrics: Includes user engagement
factors such as click-through rates (CTR) and user
interactions with the brand's content. Higher engagement can
positively influence rankings.
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Brand strength: The data speaks

Site-wide factors > Brand strength

What increases branded searches?

Traditionally brand awareness grows with publicity and spend - think
big PR campaigns, TV advertising etc. In the digital world, the same
principle applies - when analyzing websites with high PPC spend (or
social and display) we see an interesting correlation: direct traffic also
grows.

Channel traffic
Aug 2022 - Aug 2024 & United Kingdorm Al traffic

g v+

982,855
787
57,112
289,362
627,937
538,875

4982

In the example above, we see whenever there is a peak in PPC traffic
there is a direct correlation in direct traffic. This indicates that the
more visible your brand is, the more people become curious and
directly search for your brand and enter your site directly.

Most interestingly, the growth in direct traffic has its own follow-on:
with direct traffic growth you also see a rise in organic traffic. You can
therefore equate brand awareness growth with SEO impact.

Channel traffic
Aug 2022 - Aug 2024 & United Kingdom All traffic

XERTIIE S

982,855
787
57,112
289,362
627,937

538875

4,982
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Brand strength: The data speaks

Site-wide factors > Brand strength

Even large, well-recognized sites with substantial advertising budgets,
such as booking.com, experience an increase in direct traffic when
they increase their ad spend, see below:

Channel traffic @ Vonthtodate D
Sep 2023 - Sep 2024 Worldwide Desktop
S Traffic Avg. Visit Duration Pages / Visit Bounce Rate g v+
7 . Channels
\\‘/\,,_A——o/"//\ Direct 1.4018
100.0M b S X Emai 5.428M
oo \. [ Referrals 255.1M
Socia 7.105M
™ e e —— 5 486.8M
" ———— o 261.2M
10.28M
And again, we see that same correlation with direct traffic and
organic traffic growth.
Channel traffic @ Vonthiodate
Sep 2023 - Sep 2024 Worldwide Desktop
© Traffic Avg. Visit Duration Pages / Visit Bounce Rate XE T
so.0m
Channels
25.0M
\‘\_/\*”‘—_0///\‘\ Direct 14018
00.0M \\\ Email 5.428M
G \\. 0 Referrals 255.1M
7.105M
-— I S ey 486.8M
. ° 4612M
10.28M
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Brand strength: The data speaks

Site-wide factors > Brand strength

How to increase revenue through branded searches

Once people are Googling your brand, you have control over how
you show up by optimizing your brand SERP. We cover how to
optimize your brand SERP in section 2 in the Knowledge Panel
section

iimakiage x| &

Videos

The MOST DECEPTIVE makeup brand! (Il Makiage)

YouTube - Angelika

Apr 10,2024

& Beauty Products with High Standards Full Face of IL MAKIAGE Makeup | Milabu

makeup for Maximalists. Watch makeup tutorials & shop makeup

YouTube - Milabu
Find Your Foundation Match

Take our PowerMatch foundation shade quiz and find the best

Apr 9,2024

Shop by Product

High-standards makeup with the same swagger and substance
Contact Us My Problem With IL MAKIAGE | IL MAKIAGE foundation has
NEED A (PERFECTLY MANICURED) HAND? - Help

BEST SELLERS - Shop all YouTube - Robert Welsh

High-standards makeup with the same swagger and substance Mar 13, 2024
Foundation Makeup Feedback
S st Viewall >
About ilmakiage.com
“IL MAKIAGE is famed Il Makiage IL MAKIAGE New York
not just for producing | Makiage Beauty, contact Reviews | Read...
ood cosmetics but for information, 110 Greene St Ste )o you agree with IL MAKIAG
aous ; 305, New York, NY 10012-3832, CC_‘;O_.S’A“E'_“ PR Saao
making buying make-up Visit Website, (551) 751-7495. PENGYDIES AT P ek
5 = out what 1250 people have >
online easy:. written so far, and share your

own experience.

In their own words

@ www.ilmakiage.com ? Better Business Bureau . Trustpilot Reviews

More about ilmakiage.com -
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Brand strength SEO takeaways

Site-wide factors > Brand strength

While SEOs generally overlook branded keywords, we now see
that brand strength is a ranking factor.

By collaborating with marketing leaders, you can provide
strategic guidance based on trends and performance in
branded keyword searches.

Review your competitors to see what marketing channels
they are investing in, analyzing the impact on organic
searches.

° Invest in marketing strategies that increase brand recognition
to drive more branded searches. The best way to achieve this
is through marketing on multiple channels.

Enhance your website's usability and design to increase user

Q engagement. This involves creating intuitive navigation
through clear menus, strategic internal linking, and
breadcrumbs.

contact information. This builds trust with users and search
engines, enhancing your Brand Trust Factor.

Q Showcase customer testimonials, security badges, and clear
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Brand Strength: The data speaks

Site-wide factors > Brand Strength

Using Similarweb data, we set out to demonstrate the Brand
Engagement signal and show that brands with higher CTRs
have an advantage over sites with less engagement.

Top Branded Terms | Financial Service Industry

9,000,000 120.00%
8,000,000 e - - - N 0
Smes™" 100.00%
7,000,000 h
6,000,000 \ 80.00%
5,000,000 \
Y 60.00%
4,000,000 \
3,000,000 4 40.00%
I \
2,000,000 \ -
20.00%
1,000,000 F—— -
_ ¥ L 0.00%
paypal bankof capital chase afterpay chime key ally

america one

o= == == (licks CTR

The above data we see that smaller sites in the financial service
industry like Chime and Key Bank have some of the lowest click

through rates for their main branded keywords when comparing
to bigger players like Chase and Bank of America.

(V] similarweb Google’'s Ranking Anatomy: Dissecting SEO Success Factors | 27




Brand Strength: The data speaks

Site-wide factors > Brand Strength

Looking at ranking distribution, we also see that the top players
in the finance industry with the highest branded CTRs have
strong organic visibility.

This indicates that brands with the highest engagement
metrics(CTR) also dominate in top-ranking positions for
competitive finance keywords.

Position Summary By Position By Website

150K .
0K Positions 1-3

ositl
| . l . . . . - . [ Total # keywords

capitalone.com chase.com bankofamerica.com

On the other hand, below we see that the smaller brands with
the lowest branded click through rates have the weakest SERP
visibility.

Position Summary By Position By Website

chime.com ally.com key.com
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How to measure brand strength with Similarweb

Site-wide factors > Brand strength

Since one of the ways Google measures brand strength is to analyze how
often users search for your brand, it pays to track your branded keywords.
There are two ways to do that using the Similarweb Website analysis tool.

e Looking at Branded vs. Non-branded keywords in the Website

performance overview will give you a quick snapshot into how
frequently users are searching for your brand in comparison to all of
your other keywords.

Pro tip: Compare your site with your competitors to see which site
has a stronger brand presence online.

Branded vs. non-branded Branded vs. non-branded
Jul 2023 - Jun 2024 £ United States &' Desktop Jul 2023 - Jun :

® Branded 2% @ Branded 65%
Non-Branded  98% Non-Branded  35%

@ You can see how users search for your brand and your competitors
using the branded filter in the Website explorer Keywords report.

Pro tip: Don't just look for branded terms. Try to find opportunities
by looking at keyword modifiers, such as:

e [Brand] pricing

e [Brand] reviews

e [Brand] return policy

1.2M 18.51%

@ B8 +2

499.5K 16 40.80% @ & +2

701K

e o o o o o
2 TR -
8

&
=
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How to measure brand strength with Similarweb

Site-wide factors > Brand strength

SEO strategies have traditionally focused on capturing organic market share
through non-branded keywords, rather than emphasizing brand development.
Now that we see brand is a significant element in ranking websites, SEOs should

incorporate brand measurement into their skillset and strategies.

The two most powerful brand signals to measure are:

e Direct traffic
e Branded traffic

Using the Similarweb Players report, let's examine the biggest
brands in the Books and Literature industry.

Audience Growth ~ Brand strength  Cost efficiency

Bubble size: Monthly visits Show average
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Direct traffic

TVTropes.org emerges as a
challenger brand, characterized by
low direct traffic but high volumes
of branded search.

In contrast, ArchiveOfOurOwn.org
stands out as a leader brand,
boasting high volumes of both
branded search and direct traffic.

¢ similarweb

Loyalty & Retention
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wattpad.com
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quotev.com
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vitalsource.com
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<}
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The remaining competitors fall into
the weaker brands quadrant,
achieving lower amounts of both
direct and branded traffic.

Another way to measure brand
strength is to look at cost
efficiency.
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Coming soon

Well done, you've made it through the first two
sections of this book. We are currently working
on the next few sections. You don't need to do
anything - we'll send the complete book when
they are published.

Here is what's in store:

Section 2: On-page ranking factors
Learn the key on-page SEO elements that impact your
rankings, from content optimization to technical tweaks.

Section 3: User behavior metrics
Discover how Google measures user interactions and
what you should do about it.

Section 4: Off-page factors
Is there more to off-page SEO than just links? TL;DR:
There sure is!

Section 5: Local factors

We dive into the details of Google's local ranking factors.
And there are a lot!
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All the data you need to crack
Google’s genetic code

- KEYWORD RESEARCH With real user data that updates daily

- RANK TRACKING Covering the entire SERP and competitive set
— BACKLINK ANALYSIS Backed by a database of 360tr. links
—~ SITE AUDITS Enterprise level crawls and technical benchmarking

- COMPETITIVE ANALYSIS Rich granular data for any website in the world

Start a free trial
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